
A strategic marketing firm focused on the energy sector  

Research, strategy, marketing and branding 

 

Energy sector & marketing experts  

Both are evolving 

 

Serving utilities, states, non-profits, media and tech/service companies  

Broad but converging ecosystem 

 

Believers in fundamentally changing customer perspectives on energy 

Energy doesn’t evoke desire today 

 

 

We are 



Where EE 
Marketing is 
Going 
 
Energy customer experience 

 

Marketing channel 

evolution 

 



Customer energy experience is diversifying 
Utility/State 

Singular conversation 

Utility/State Solar Co. IoT 



One way Two way Hub and spokes 

Marketing rules are evolving  

TV ads 

 

Radio ads 

 

Press releases 

 

Brochures   

Company sponsored social 

media sites 

 

Company hosted reviews 

 

Company hosted events Peer reviews 

 

Local ambassadors 

 

Community events 

 
Word of mouth 

TODAY 



Pulse of the 
Market 
 
Energy use tracking 

 

Cost perception 

 

Willingness to pay 

 

Big picture context 

 



Confidential and Proprietary  

Energy usage tracking is important, with nuances 



Customers don’t think they overspend on energy 



In fact, their 
willingness to pay 
is much, much 
higher 



Yet, their traditional power provider is ORDINARY 

Increasingly, DER occupies the innovative mind space 



What it Means 
 
Influencing action requires a 

multi-sensory experience 

 

Frame of reference must mirror 

customer’s view of the world  

 

Value proposition needs to go 

beyond the functional 

 

 

 

 

 

 


